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Lesson no. 19: Google Adwords- PPC Advertising 

 
HOW TO INCREASE CTR 
 

Step One: Craft Attention-Grabbing Headlines 

One way to stand out, in the search engine results pages (SERPs), is by crafting 

attention-grabbing headlines. From your banner adds to your ad copy, your content 

and even your email campaigns with a solid subject line – good headlines pull people 

in. 

Why is your title so important, why does your subject line matter? It’s because in 

SERPs, 8 out of 10 users will click the title, if it’s compelling. Straightaway you can 

see, this is going to boost your click through rate. You can also take this on board 

when it comes to your email marketing. A solid email marketing campaign is about 

getting your users to open your emails. To improve your open rates you need to 

choose a high quality subject line, and utilize the tips below.  
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Step Two: Strategically Optimize Your Meta Descriptions 

Are your pages’ meta descriptions optimized for a better click-through rate? This is an 

important aspect of on-page SEO.  Because without snippet text optimization, your 

headline won’t be likely to get the right kind of attention and this won’t lead to open 

rates or high CTR: 

 

By itself, a meta description may not improve your search rankings and your quality 

score. However, it’ll definitely earn you more click through rates, when it’s crafted 

correctly. As your pages move up the rankings list, a good meta description will yield a 

higher CTR. 
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Step Three: Utilize Rich Snippets 

Search algorithms have changed quite a bit over the past few years. However, certain 

ranking factors are still relevant. One example: rich snippets. We see them in SERPs 

all the time. 

 

The benefits of rich snippets include: 

a) Drawing the reader’s eye to a relevant search result  

b) Giving more information and social proof about the result  

c) Telling the user exactly what’s on the other side of that link, even before they click  

d) Increasing click-through rate 
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Step Four: Persuade the User With Quality Visual Assets 

One of the most effective tactics for optimizing content on social media is using 

images and photos. This is true, because the human brain responds to  visual 

information 60,000x faster making it a sure fire way of improving your click-thru rate. 

 

 

 

 

This is why there are so many software solutions, such 

as Piktochart, Powtoon and Canva, quickly turning average bloggers and self-

published authors into graphic designers and visual marketers. 
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These are people who ordinarily wouldn’t have considered becoming designers. When 

it comes to maximizing your search click through rate, you’ve got to use persuasion 

with visual assets. 

So, if you want to improve your open rate and for people to click your  organic listing 

and visit your web page, because of the valuable content that you’ve got waiting for 

them, then make sure that your content is: 
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Step Five: Activate Breadcrumb Navigation 
 

When you want to increase organic clicks, one technique that’s supported by Google 

is breadcrumb navigation. This SEO concept is particularly important in today’s mobile 

age. 

 

Breadcrumbs allow a search user to see and use a step-by-step pathway of links, from 

your homepage to the specific page that they clicked on in their SERPs. Breadcrumbs 

help your user navigate your site, improving your page open rate and contributing 

towards higher CTR. 
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Recently, Google announced that it will be replacing the URL that usually appears 

within the result snippet with a site name and breadcrumb path. This will affect mobile 

searches only, for now. If you look at recent organic search listings on any mobile 

device, there’s a difference that you can see in the example below:  
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Step Six: Leverage Google Analytics Reports 

If content marketers made proper use of their Google analytics reports, they’d not only 

improve organic search performance, but they’d increase their landing page 

conversion rates as well, leading to better call to actions, stronger email  campaigns, 

and a higher quality score. 
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We often forget about the data that’s available about our pages.  If you know what to 

look for, your Analytics dashboard can tell you exactly how Google and your users 

perceive your site’s pages. 

 

Step Seven: Optimize Your URL for Users 

How do your web page URLs appear in search results? Are they clickable and 

relevant? Take a closer look at these three search results in Google:  

 

 

Step Eight: Build High-Converting Landing Pages 
 

Conversion rate optimization is one aspect of digital marketing that most bloggers 

haven’t fully embraced yet. Sure, a lot of people want to attract more traffic from 

Google, but they lack a strategy to convert that traffic, once it arrives. When you start 

attracting that traffic its the perfect opportunity to use it to help your email marketing 

campaigns, and to encourage other call to actions. 

 

 

 



 

www.dotnetinstitute.co.in           Call us at - 011-4004 0815 

Google Adwords/PPC ADS 
 

However, that’s starting to change. Many businesses have come to recognize the 

importance of CRO and are starting to invest heavily in it. According to Marketing 

Charts, in 2013, 85% of search marketing professionals intended to focus more on 

CRO the following year. 

Without conversion optimization, all of your research efforts, writing, optimization,  link 

building and constant tracking of your search performance are wasted. 

The solution is to create high-converting landing pages. Several companies that have 

invested in unique landing pages are reaping huge rewards for their efforts, scoring 

high CTR’s, boosting their email marketing, and getting those completion rates.  

 

 
Step Nine: Use Heatmaps to Improve Site Clicks 

A smart way to get the most out of your site users is to understand the areas of your 

web page where they click the most. 

 

 

 

The best way to know exactly what’s happening on your blog and where search users 

are contributing to those high CTR’s the most, is by using a heatmap tool. 
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Heatmap tools, such as Crazyegg, will show you exactly how users are interacting 

with your site. 

 

 

Heatmaps are very powerful. For example, Conversion Rate Experts generated 

an extra £14 million a year for Sunshine.co.uk. One of the strategies that helped 

them achieve this result was the use of CrazyEgg, to know where their users are 

clicking on a given page. 
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Of course, you can always carry out A/B testing or multivariate testing, to determine 

what works for you. 

 

But, start today. Don’t just let search users come to your web page and leave, get 

those high CTR’s and improve your quality score. Get to understand what content 

they’re most excited about, then work hard to create more like it. 

 


