When you do marketing online using digital
devices like computers, tablets & mobile phones it
is known as digital marketing.

It is finding your right target market on internet,
reaching them, proposing value by
communicating and generating business on
internet.



Research & development Promotion
|denftify customer’s need Sales
Develop product and service Measurement
Target market Feedback
Communication Retaining

Brand awareness
Visibility

Value proposition
Create utility
Advertising



Wide reach, No geographical boundaries
Increase brand awareness

Cost effective

Niche targeting

Performance oriented

Generate potential leads & sales

Track and monitor every penny you spend

Add extra outlet for sales
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#PulseCandy The Proposal




Bharti Amale with Vaibhav Kulkarni and 2 others.
e 2his @

#sotrue#pulsecandy#office

Moment , When u feel the masala in
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MERE PRAS PULSE HAI

shi kapoor sir thinks about pulse




Puise Lover!l hitps://\www.facebook com/ar.ansh.3 - Good going bro!!
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India’'s largest cab booking service
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Ola Micro

The most affordable cab in town.
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INTRODUCING OLA CARPOOL IN DELHI
SHARE YOUR CAR WITH FRIENDS




LET R5.250 OFF*
QN (o) NITH

freecharge

No promocode needed
Offer available only on FreeCharge app



Digital Marketing




Visibility

Bringing targeted traffic
Engagement
Conversions
Measurement

Retention



1- Visibility?

Visibility: The first and most important phase
of Internet marketing is planning visibility for a
business, product or service. Visibility is
reaching out to your potential customers
and lefting them know who you are. Visibility
IS being present in front of your customers.
Visibility is let people know that you exist.

For eg- Apparels store
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Men Shoes - Women Shoes - Puma - Reebok Amazing Variety Of Sports & Formal

Qhase Qtarte A Qe 400L Nahs
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Buy Shoes
- = ) www.jabong com/Shoes/Fastest Defivery ~

2 Casual Shoes - Buy Products Online at Best Price in India ... Shoes Starting @ Just Rs. 299.

www.flipkart comlg/casual-shoes ~ 30 Day Returns, PAN India Delvery!

Casual Shoes - Buy Products Online at Best Price in India. India’s Leading E-commerce

-F li - Al i 0om. y
Company - Free Home Delivery - All Categories | Flipkart.com Ea T | Si
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Branded footwear for men & women
Available on CoD.Free shipping.

3. Shoes | Buy Shoes Online in India at Best Price - Myntra.com

www.mynira.com » Home » Footwear ~ Buy Clarks Shoes Online
Buy shoes for men & women online in India. Shop for casual, formal, leather, canvas, www.clarks.in/ ~
sports shoes by top brands. #Free Shipping +Cash on Delivery «30-day ... Get Your Everyday Footwear Online.
SEOquake (4 PR: 3 /49 1: 1,340,000 [ L: 5 [ LD: 9964 |31 1: /a |@ Ranic 260 Il Age: Va |whos | source 'Stemap: n [ Rank: v [ Price: wa 2
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4.Yebhi.com: Online Shopping India - Shop for Shoes ...

www.yebhi.com/ Buy Shoes _

Online Shopping at Prices you Love across shoes, apparels, bags, waiches, mobiles & wwwsnapdealoonﬁbuyShoumhe "

home wEasy EMI «Free Shipping wPay on Delivery wFree Retums. Buy Widest range of Shoes Online
Fashion Camival S0k Products
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Shoes - Second Hand
www.boex.org/ ¥

5. Men's Footwear: Buy Shoes for Men Online | Snapdeal Big Export Volume, Woridwide Export

www.snapdeal.com/productsimens-footwear ~ Full Export Service, shoes sorted

Latest range of Men's Shoes online available @ best prices on Snapdeal. Get v FREE

Shipping v COD options across India. Shop now for your favourite pair of ... Womens Shoes
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Web Maps Images Videos News More - Search tools Q

About 42,90,00,000 resuits (0.29 seconds)

Buy Shoes - amazon.in
L) www.amazon,in/Buy+Shoes ~ Shop for buy shoes on Google Sponsored (&

Huge Selection. Low Prices, Free Shipping On Qualified Orders!

Amazon Inda has 1,634 followers on Google+ \‘“\\’x _
Men's Shoes - Women's Shoes - Kids' Shoes \—i A 2
“.—/

Buy Shoes at Junglee - 1.8 Crore products, 1000+ websites

: 2 Yepme Red Roadster Men'S  White And Dark  Parrot Green
: junglee com/bu
gm::’r:"(‘;"rg °:aise Bac::m Running..  Casual Green .. And Black ...
4 ‘ ' Rs. 499.00 Rs. 1,040.00 Rs. 499.00 Rs. 499.00
Clothing - Hendoags - Kichen & Home - Computsr Jabong.com Myntra Zovi.com Zovi.com
Men Shoes @ Rs 299 Only - Biggest SALE - Extra 35% Off
LF] www.yepme.com/Footwear/Men_Shoes ~
Pay Cash On Delivery & Free Refums
—
Acs by SEOquake:
Blink Women's  Lancer Blue Lotto Kids Lee Cooper
Get automated with SEMrush -~ SemrLm Damante..  SpotShoes  SpolsShoes- Black Dress..
PDF reports! Rs. 3,500.00 Rs. 485.00 Rs. 845.00 Rs. 2,499.00
LEARN MORE! Koovs.com Snapdeal Myntra Jabong.com
¥ Tweet
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Waiting for twitter.com...
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E Delhi School Of Internet Marketing

Skeptical about the effectiveness of social media? Read this...

THE ROI OF

SOCIAL MEDIA

Is social media marketing effective?

Returs on tavestosent 4 4 busism mate. a5d wrba woad Swde £) bewn § cotdenties
S, Mave Suatrassns [ rves 79 Sevvisg @ oormnag emoond o et i wicel

Tala ey Hew 30 von determiie whetber hew et drv mx il

MAKING SENSE OF THE IMPRECISE

74% 96%

ATy twtere By Y et
e oo ot

SOCIAL MEDIA MARKETING TODAY
T6% i
64% T

11% e S G A3 AT
Move e waing 2 Fas mrs Duaa § peers

3o Sl BOC e o - -~ o \ 9% R R LI e R R ]
Shuity 6 veltas [ o o
prem g s & o
B Tme anare - 1L

n Facebook for Business
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2- Bring targeted traffic

Visibility results in traffic to our website, blog, fan
page, landing page, efc.

But are we getting potential customers to our
website or just traffice



2 Ways to bring targeted traffic

Inbound marketing- Let our target market reach
us

Out bound marketing- We reach out to our
potentials.



3- Engagement

Research & studies prove that out of all the visitors
visiting our website, 256% are not interested in
buying our products and services.

Only 5% of the visitors are either looking 1o buy or
they are weighing their options.

So on our website if the only thing that we are
doing is trying to sell then at max we can convert
5% of our visitors... What about 95%.. how do we
convert them...?



What is engagement?

Engagement is making your visitors do some
activities on your website... engagement is
making visitors navigate through your website, it is
to make people spend time on your website,
engagement is to bring visitors back to your
website.
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10 Marketing Lessons You Should
Learn From Narendra Modi(NaMo)

AB K| BA

MODI

The marathon 9-phase voting is over in the country and the time has come when you will finally know how
the next Lok Sabha is going to look like. Everyone with their fingers crossed must be waiting to know who is
going to represent their country at the union as the election results will be declared today.

The year 2014 Lok Sabha elections have recorded the highest voter turnout ever at 66.4%, but let's see
what majority of citzens of the world's biggest democracy actually want. Although, many surveys and
studies in the past revealed that majority of Indian want BJP or say Narendra Modi 1o be their
representative at the union but nothing can be said until we get the final results.
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4- Conversions

Micro conversions

Macro conversions
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5- Measurement

Tracking, measuring the performance of your
online marketing activities

Understanding behavior of traffic

Performance of your web pages



Default Channel Grouping

Direct

. Organic Search
. Social

Display
Referral

Paid Search

(Other)

-y

% New Visits
Visits Y

41,004 65.97%

% of Total:
100.00% (41,004)

20,595 (50.23%)
10,324 (25.18%)
3,828 (9.24%)
3,521 (8.59%)
1,454 (3.55%)
1,032 (2.52%)

250 (0.61%)

Site Avg:
65.84%
(0.19%)

70.93%

61.94%

72.44%

54.44%

49.04%

58.91%

13.60%

New Visits

27,049

% of Total:
100.19% (26,997)

14,609 (54.01%)
6,395 (23.64%)
2,773 (10.25%)
1,917 (7.09%)

713 (2.64%)
608 (2.25%)

34 (0.13%)

Bounce Rate

62.55%

Site Avg:
62.55%
(0.00%)

65.78%
43.39%
74.79%
79.66%
68.09%
77.81%

64.40%

Pages /
Visit

2.20

Site
Avg:
2.20

(0.00%)

2.06
2.97
1.60
1.69
1.93
1.74

2.63

Avg. Visit
Duration

00:02:45

Site Avg:
00:02:45
(0.00%)

00:02:29
00:04:07
00:01:34
00:01:45
00:02:17
00:02:10

00:04:41



6- Retention

Retaining visitors

Retaining customers



