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Lesson no. 1: Twitter Marketing 

I. UNDERSTANDING TWITTER 

Twitter is where news is broken, links are shared, and memes 

are born. It's also a place for chatting with friends. Yet unlike 

Facebook, Twitter is public. So if you do tweet with friends, it's all 

out in the open by default. And that's not a bad thing. It means 

your jokes can go viral (if they're funny) and in addition to your 

friends, you can interact with your favorite journalists, athletes, 

artists, or political figures, all in the same space. 

Why Is Twitter So Popular? Why Do Millions of People Follow 

Others? 

In addition to its relative novelty, Twitter's big appeal is how rapid 

and scan-friendly it is: you can track hundreds of interesting 

Twitter users, and read their content with a glance. This is ideal 

for our modern attention-deficit world. 

Twitter employs a purposeful message size restriction to keep 

things scan-friendly: every Micro blog 'tweet' entry is limited to 

280 characters or less. This size cap promotes the focused and 

clever use of language, which makes tweets very easy to scan, 

and also very challenging to write well. This size restriction has 

really made Twitter a popular social tool. 
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How Does Twitter Work? 

Twitter is very simple to use as broadcaster or receiver. You join 

with a free account and Twitter name. Then you send broadcasts 

daily, or even hourly. Go to the 'What's Happening' box, type 280 

characters or less, and click 'Tweet'. 

You will most likely include some kind of hyperlink. 

To receive Twitter feeds, you simply find someone interesting 

(celebrities included), and 'follow' them to subscribe to 

their tweet micro blogs. Once a person becomes uninteresting to 

you, you simply 'Unfollow' them. 

You then choose to read your daily Twitter feeds through any of 

various Twitter readers. 

Twitter is that simple. 

Why Do People Tweet? 

People send tweets for all sorts of reasons: vanity, attention, 

shameless self-promotion of their web pages, boredom. The 

great majority of tweeters do this micro blogging as a 

recreational thing, a chance to shout out to the world and revel in 

how many people choose to read your stuff. 
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But there is a growing number of Twitter users who send out 

some really useful content. And that's the real value of Twitter: it 

provides a stream of quick updates from friends, family, scholars, 

news journalists, and experts. It empowers people to become 

amateur journalists of life, describing and sharing something that 

they found interesting about their day. 

Yes, that means there is a lot of drivel on Twitter. But at the 

same time, there is a growing base of really useful news and 

knowledge content on Twitter. You'll need to decide for yourself 

which content is worth following there. 

So Twitter Is a Form of Amateur News Reporting? 

Yes, that is one aspect of Twitter. Among other things, Twitter is 

a way to learn about the world through another person's eyes. 

Tweets from people in Thailand as their cities become flooded, 

tweets from your soldier cousin in Afghanistan who describes his 

war experiences, tweets from your traveling sister in Europe who 

shares her daily discoveries online, tweets from a rugby friend at 

the Rugby World Cup. 

These micro bloggers are all mini-journalists in their own way 

and Twitter lets them send you a constant stream of updates 

right from their laptops and smartphones. 
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People Use Twitter as a Marketing Tool? 

Yes, absolutely. Thousands of people advertise their recruiting 

services, their consulting businesses, their retail stores by using 

Twitter. And it does work. 

The modern internet-savvy user is tired of a television 

advertisement. People today prefer advertising that is faster, less 

intrusive, and can be turned on or off at will. Twitter is exactly 

that. If you learn how the nuances of tweeting work, you can get 

good advertising results by using Twitter. 

But Isn't Twitter a Social Messaging Tool? 

Yes, Twitter is social media, absolutely. But it's more than 

just instant messaging. Twitter is about discovering interesting 

people around the world. It can also be about building a 

following of people who are interested in you and your 

work/hobbies and then providing those followers with some kind 

of knowledge value every day. 

Whether you are a hardcore scuba diver who wants to share your 

Caribbean adventures with other divers, or are Ashton 

Kutcher entertaining your personal fans: Twitter is a way to 

maintain a low-maintenance social connection with others, and 

maybe influence other people in a small way. 



 

www.dotnetinstitute.co.in           Call us at - 011-4004 0815 

SMM – Twitter 

Why Do Celebrities Like Using Twitter? 

Twitter has become one of the most used social media platforms 

because it is both personal and rapid. Celebrities use Twitter to 

build a more personal connection with their fans. 

Katy Perry, Ellen DeGeneres, even President Trump are some 

famous Twitter users. Their daily updates foster a sense of 

connectedness with their followers,  which is powerful for 

advertising purposes, and also quite compelling and motivating for 

the people following the celebs. 

So Twitter Is Many Different Things, Then? 

 

Yes, Twitter is a blend of instant messaging, blogging, and 

texting, but with brief content and a very broad audience. If you 

fancy yourself a bit of a writer with something to say, then 

Twitter is definitely a channel worth exploring. If you don't like 

to write but are curious about a celebrity, a particular hobby 

topic, or even a long-lost cousin, then Twitter is one way to 

connect with that person or topic. 
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Lesson no. 2: Twitter Marketing 

I. TOOLS TO LISTEN & MEASURE INFLUENCE ON TWITTER 

 

i. TweetDeck: 

 

TweetDeck is a social management platform where you can add 

your accounts from Facebook, LinkedIn, Foursquare and 

multiple Twitter accounts. This allows you to monitor several 

feeds at once, and you can post tweets to any number of your 

accounts simultaneously. In addition, you can search specific 

hash tag results to monitor what is being said around a particular 

topic. Another great feature is the ability to schedule tweets 

when you’re away from the keyboard. TweetDeck has been 

bought by Twitter making it a safe bet for your Twitter 

management 
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How to start using TweetDeck 

 

1. Go to http://tweetdeck.twitter.com, or open the desktop app for 

Mac. 

2. Log in with your Twitter account. We recommend that you use 

a Twitter account that is not shared with other individuals. 

3. Once you're logged in, you can connect multiple Twitter 

accounts to your TweetDeck account. 

 

ii. Klout 

Klout is the gold standard of Twitter influence measurement, and 

it is a great benchmark for anchoring the other influence 

measures in this list. 

 

After entering your Twitter username into the box on Klout’s main 

page, you’ll see a page full of nicely presented stats. The big 

one, Klout Score, is a number out of 100 that takes over 30 

factors into consideration – including your retweet frequency, the 

influence levels of your followers, and how far your retweets go. 

Klout will also give you badges for reaching certain milestones, 

like being listed 10, 100 or 1,000 times. And finally, you can use 

Klout’s influence matrix to see what type of tweeter you are and 

adjust your strategy if you so choose. 
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Klout is also great to take a look at your competition. You can 

view anyone’s Klout score and analysis simply by typing in their 

username. So if you want to see just how popular a competitor 

is, or you are curious about the influence levels of celebs like 

Lady Gaga and Justin Bieber, you can check that out too. 

 

 

 

iii. PeerIndex 

PeerIndex is another popular Twitter influence measurement 

tool. Like Klout, it gives you a PeerIndex score out of 100 that is 

“a single measure of status” on Twitter. A number above 40 

means you’re in the top 10% of Twitter users, and a number 

above 90 means you’re in the coveted 0.1% of Twitter 

influencers. 
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PeerIndex uses activity, authority and audience to measure your 

total Twitter influence. It also provides you with a topic fingerprint 

which shows just how influential you are in certain “benchmark” 

topic, such as sports, politics, science and media. 
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Lesson no. 3: Twitter Marketing 

I. HOW TO DO MARKETING ON TWITTER 

Step 1: Getting Started 

1) Choose a good Twitter handle 

The very first thing you need to do is choose an appropriate, 

easy to remember, and, most importantly, brand related 

Twitter handle (your user name, ex: @StoreYaCom). The 

reason you want it to be brand related, obviously, is so that 

people can easily find and recognize your business' handle. 

 

 

2) Make your profile look great 

Twitter's new profile layout, most specifically the header photo, 

enables brand's to really show their colors in their profile by 

displaying a large, eye catching image. Be sure to make good 

use of this image in order to promote your business' image 
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3) Create a killer (but descriptive) bio 

Your bio is the place where you can describe who you are 

while trying to show a bit of your personality. It is important to 

be as descriptive as you can within the 160 character limit.  

 

 

Step 2: Build Your Twitter Community 

1) Start following people and engaging with them 

If you want people to follow you, then you're going to have to 

get the ball rolling by following other people first. Of course I'm 

not telling you to arbitrarily follow every person you see, you 

should plan out your follows. 

Follow: 

a) Your customers 

b) Friends 

c) Colleagues 
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d) Related businesses 

e) Influencers in your field 

f) Interesting and informative users 

As you start following people, many of them will follow you 

back, especially if they are your customers and recognize your 

brand. 

2) Start posting 

Twitter is a great place for you to share short, sweet things. 

Just about any short status update that you would use on 

Facebook is great for Twitter. 

a) Ask a question 

b) Tweet about what's going on with your business 

c) Mention a new product 

d) Interact with people by responding to other people's Tweets 

3) Follow-back the people who follow you 

Just like you want people to follow you when you follow them, 

the same is true in the opposite direction. Following people 

back will show that you care about them and help you to 

promote personal connections. 

4) Publicize your Twitter account 

Advertise for your Twitter account outside of Twitter. Mention 

on Facebook that people should check out your Twitter profile, 
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ask your mailing list to follow you, add a Twitter button to your 

website, and really do just about anything else you can think of 

to promote your profile. 

5) Create Twitter lists 

If you are having trouble keeping track of all the different 

people that you follow there is a simple solution - create lists. 

Twitter gives you the option to create either public or private 

lists in order to help you organize your Twitter feed. 

 

 

There are some great uses for Twitter lists: 

a) Customer list - not all of your followers are your customers 

b) Influencer list - monitor what your influencers are saying 

c) Competitor list - keep tabs on your competitors 
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Step 3: Increase Your Engagement 

1) Optimize the timing of your Tweets 

Timing is actually pretty big in Twitter. Tweets are generally 

seen very shortly after they are tweeted. Since that's the case, 

if you want to boost the engagement on your Tweets you have 

to know the best time to post. 

 

2) Use hashtags efficiently 

Hashtags are amazing for boosting the exposure of your 

Tweets. A Tweet without a hashtag will only be seen by your 

followers, whereas a Tweet with a hashtag can be seen by 

anyone on Twitter. That's right, anyone on Twitter that 

searches for the hashtag that you used can find your Tweet. 
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3) Keep your Tweets short 

Various studies have shown that shorter Tweets often receive 

more engagement than longer ones. More specifically, Tweets 

of around 100 characters have a 17% higher engagement 

rate than Tweets of the full 140 characters. 

4) Tweet images too 

People are always drawn to things that are visually engaging. 

That's why you should be sure to throw in some Tweets with 

images every now and then. Simple fact, Twitter users engage 

twice as much with Tweets with an image than those without. 

5) Tweet multiple times a day 

The more you Tweet the more engagement you will see. You 

should be Tweeting at least three times a day - once in the 

morning, once in the afternoon, and once in the evening. 
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6) Automate and organize your Twitter marketing 

Tweeting multiple times a day, every single day, can be quite 

tiring. Why not make things easier for yourself? There are many 

tools available that can help you ease this load (tools mentioned 

above) 

7) Measure your success with analytic tools 

If you want every Tweet to be the best Tweet then you have to 

know which of your Tweets performed the best. If you know 

this, you can find the pattern that connects and try to employ 

that tactic in your future Tweets. 

Step 4: Boost Your Business on Twitter 

1) Create a community around your brand 

The end goal of your Twitter profile is to have a community of 

people following you that all have similar interests - AKA 

people that could be your customers. 

You decide what kind of person this is, but be sure that your 

Tweets are in line with things that your target customer would 

like. This way you can create a personal connection with 

people based around your brand. 

2) Create a good ratio of self-promoting to non-self-promoting 

Tweets 

It's hard to say what the best ratio of self-promoting vs. non-

self-promoting Tweets is. Some say 1:3 some say 1:10. There 
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is no scientific fact here. What works for one company may not 

work for another. 

What can be said is that your followers probably don't want to 

see only Tweets about your company. Taking that a step 

further, I would say that most of your Tweets should probably 

not be self-promotional. 

3) Make it easy for people to share your content 

The content you create is essential to your marketing strategy. 

Obviously you will be sharing this content on Twitter, but you 

should also make it exceptionally easy for other people to do 

so as well. It's the shares from your fans that will really get 

your business noticed. 

 

 

4) Host competitions 

Competitions are always fun and exciting, and because of that, 

they are also great for boosting your name on Twitter. Some 

ideas for competitions include: 
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a) Photo competitions 

b) Best answer to a question 

c) Sweepstakes 

d) Follow, retweet, or favorite to win 

If you get creative there are really endless ways you can turn 

your Twitter profile into a competition platform. 

5) Be on top of your customer service 

One thing you will learn very quickly about Twitter is that the 

same connection that you enjoy with your customers, your 

customers enjoy with you. That means that if they have a 

complaint, often they will voice it on Twitter. You have to be 

ready. You have to be listening all the time. 

 

 



 

www.dotnetinstitute.co.in           Call us at - 011-4004 0815 

SMM – Twitter 

Lesson no. 4: Twitter Marketing 

I. CREATING CAMPAIGNS 

Twitter is a great marketing channel for driving traffic and 

generating leads. In fact, 42% of Twitter users follow brands 

or companies, which means if you’re not using Twitter for your 

business yet, you should learn how to integrate Twitter into your 

social media marketing strategy. 

Step 1: Choose Promoted Tweets vs. Promoted Accounts 

What’s the difference? Promoting tweets will allow your 

tweets to appear in users’ Twitter streams or in Twitter search 

results, whereas promoting your account will display your 

username under the “Who to Follow” section in users’ 

homepages. 

 

 

Step 2: Select Primary Targeting Criteria 

It’s important to customize your audience to be a good fit for 

your company and your message, and that way you’re only 

paying for clicks from folks who might have some interest in 
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downloading your content or learning more about your product 

or service. A more targeted audience is more likely to help 

you generate qualified leads. 

 

What are my options? You can target your campaigns by 

interests and followers, or by keywords (only if you’re promoting 

tweets, not accounts). Twitter now also has a Tailored 

Audiences feature, which gives you the option to target your 

website visitors or lists pulled from your database.  

 

Step 3: Choose From Additional Targeting Options 

Beyond targeting certain interests and keywords, you can also 

choose to target your audience by location, device, and gender. 

You’ll want to target by location if you run a local business, or if 

you sell primarily to specific regions (whether that’s your city or 

North America). 

 

 

Step 4: Create Your Tweets 

This is the fun part! Once you’ve determined the structure of 

your campaigns and your target audience, go ahead and create 
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the tweets you’d like to promote. You can either select from 

existing tweets in your account, or create new ones. 

When crafting a new tweet, click on the eye icon to select 

delivery type -- standard (which will promote it immediately to 

your followers just like an organic tweet), or promoted-only 

(which will only promote it through your Twitter Ads campaign). 

 

 

And there you have it! Simply assign your campaign a daily 

budget and a maximum spend limit, and set it live 
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Lesson no. 5: Twitter Marketing 

I. TYPES OF ADS 

i. AppCard 

Brands that have a mobile application will use this type of ad to 

drive app installs. When users click on this ad, they will be taken 

to the app store for download. This app offering includes space 

for a title, description, icon, and app rating or price. 

The app card is compatible with iPhone, iPad, and Google 

Play apps with approved app ID. 
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ii. Lead Generation Card 

Businesses that want to collect highly qualified leads on Twitter 

will use this type of ad to capture email addresses to grow their 

database. 

 

iii. PhotoCard 

Now called the “Summary Card with Large Image,” the Photo 

Card allows you to put a full-width image, title, description, and 

link alongside your desired tweet. Clicking on the image will 

take the user to your website, as opposed to the organic tweet 

which expands the image to a full-screen version of your 

tweet. This type is ideal for increasing web traffic for 

campaigns that rely on visual content. 
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iv. Gallery Card 

This type of ad is similar to the Photo Card, but allows your 

brand to showcase a variety of products or images from your 

website to give them a preview of what they will find when they 

click through. 
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v. WebsiteCard 

Businesses trying to increase web traffic will use this type of 

ad to send users to any website or landing page they desire. 

The card has space for a horizontal image, text, link, and a 

call-to-action button for impressive results. 

 

vi. PlayerCard 

A place for music, video, or GIFs you want to share as part of 

your marketing campaign. This is one of the most effective 

cards which encourages users to watch, listen and click-

through to your content. 

vii. SummaryCard 

We like to refer to Summary Cards as the “Sneak Peek 

Cards.” As an organic tweet, these usually come up in a 

search when the user has only included a link in addition to 
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their text – almost like a “default” tweet. It includes a title, 

description, thumbnail image, and direct link to your content. 

 

viii. ProductCard 

This is the best ad option for retailers. Product Cards let you 

show off your products with space for an image, description of 

up to 200 characters, product details, and price or stock 

availability. 
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ix. Conversational Card 

We left the newest ad for last since it really builds off of the 

formats we have already described. Taking promoted tweets 

to a whole new level, Conversational Cards will show a call-to-

action button with customizable hashtags. By clicking on the 

button, a pre-populated message designed by your brand will 

pop up for the user to tweet and help continue the 

conversation YOU have started. 

  



Starting Conversations  

with Twitter 



What is Twitter? 

Twitter is an information network made up of 

140-character messages called Tweets. 



What is Twitter? 

Millions of people, organizations, and 

businesses use it to discover and share new 

information. 

 

It has approximately 307 million active users 

who send around 500 Million tweets per day. 

 

 

 



Why should I use Twitter? 

• Immediate connections 

• No apps or groups, just conversation 

• No barriers to engage in relationships 

• It’s a great way to get to know people! 

 

 



What can Twitter do for my 

organization?  

• Provide a way to receive feedback 

• Direct traffic to your project 

• Provide information about your work 

• Connect you to your target audiences  

• Raise awareness about your campaigns 

 

 

 

 



How is Twitter different than 

Facebook? 

• More immediate  

• More “newsy”  

• More concise 

• Better for finding out information about you 

• Fewer barriers to entry 



How do I join Twitter? 

• Go to http://www.twitter.com/signup/ 



How do I join Twitter? 



How do I join Twitter? 

• Go to http://www.twitter.com/signup/ 

• Type in your name and email address, 

then create a username and password.  

• Click “Create my account” 

 

http://www.twitter.com/signup/


How do I join Twitter? 



How do I join Twitter? 

• Go to http://www.twitter.com/signup/ 

• Type in your name and email address, 

then create a username and password 

• Click “Create my account” 

• Start following users, like @jatinbindal777! 

 

 

http://www.twitter.com/signup/


How do I join Twitter? 



How do I join Twitter? 

• Go to http://www.twitter.com/signup/ 

• Type in your name and email address, 

then create a username and password 

• Click “Create my account” 

• Start following users, like @jatinbindal777 

• Congratulations, you’ve successfully 

joined Twitter and started following 

GlobalGiving! 

 

http://www.twitter.com/signup/


Twitter Speak and Symbols 

Tweet:  

The name of the message you send out, 
140 characters or less 

 



Twitter Speak and Symbols 

Follower:  

A person who had chosen to read your 

tweets on an ongoing basis 

 Followers 



Twitter Speak and Symbols 

Reply or @:  

The @ symbol means you’re talking to or about 

someone. If you start a tweet with someone’s 

Twitter handle, it only appears to your mutual 

followers. 

 



Twitter Speak and Symbols 

Direct Message or DM:  

A private message between two users. You can 

only send DMs to users who are following you. 

 



Twitter Speak and Symbols 

Retweet or 
RT:  

The act of 
repeating what 
someone else 
has tweeted 
so that your 
followers can 
see it 

 

 

 



Twitter Speak and Symbols 

Hashtag or #:  

Start with the symbol “#”. It is a theme for 

the tweet that allows all similar tweets to be 

searched.  

 



Twitter Speak and Symbols 

Trends :  

The most popular 

hash tags are 

trends in any 

particular region 

 



Twitter Speak and Symbols 

How to create Trends :  

•Network of 1000+ people 

•Decide one hashtag 

•Each person in network tweet five times 

different tweets with the same hashtag 

 

 



Twitter Speak and Symbols 



Twitter Speak and Symbols 

Links:  

Tweets are tight on space, so Twitter auto-

shortens links. Plan accordingly! 

 

 

 



Twitter Etiquette 

• Try to keep your tweets at 120 characters or 

fewer 

• Don’t only tweet about yourself 

• Don’t just be in it for the numbers 

• Be consistent and be part of the conversation 

• Be proud of yourself, but be proud of other 

people too 

• Don’t spam your followers or other users 

• Be authentic! 

 

 



Share.  

Share photos and behind the scenes info 

about your business. Even better, give a 

glimpse of developing projects and events. 

Users come to Twitter to get and share the 

latest, so give it to them! 

 

Best Practices 



Listen.  

Regularly monitor the comments about your 

organization, brand, and products.  

Best Practices 



Ask.  

Ask questions of your followers to glean 

valuable insights and show that you are 

listening. 

Best Practices 



Respond.  

Respond to compliments and feedback in 

real time. 

Best Practices 



Demonstrate wider leadership and know-

how.  

Reference articles and links about the bigger 

picture as it relates to your organization. 

Best Practices 



Champion your stakeholders.  

Retweet and reply publicly to great tweets 

posted by your followers and customers. 

Best Practices 



Best Practices 

Establish the right voice.  

Twitter users prefer a direct, genuine, and of 

course, a likable tone from your 

organization, but think about your voice as 

you Tweet.  

How do you want to appear to the Twitter 

community? 



Encouraging Engagement 

• Create a conversation 

• Tweet things other users can retweet 

• Be supportive of other users 

• Reply to people when they mention you 

• Remember to say “please” and “thank 

you” 
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Definition:  

It is discussion on single topic at a particular time 

and time on twitter using single Hashtag. 

 

Benefits: 

•Generate Leads and followers 

•Branding 

•Might results in trends 

 

TweetChat 



Steps To Create TweetChat 

• Select one HashTag 

• Select Date and Time 

• Market the tweetchat through email, banner, 
twitter influencers, etc. 

• Make the team to manage the tweetchat. 



Twitter Ads Campaigns: A Simple 
Setup Guide 

Step 1: Choose Promoted Tweets vs. Promoted 
Accounts 

Step 2: Select Primary Targeting Criteria 

Step 3: Choose From Additional Targeting 
Options 

Step 4: Create Your Tweets 

 

 



Twitter Analysis 

• Campaigns 

– Impressions 

– Clicks 

– Retweets 

– Like 

– Leads 

– ROI 

 

• Organic 

– Impressions 

– Clicks 

– Retweets 

– Like 

– Leads 

 

 


