Google Analytics

INTRODUCTION TO GOOGLE ANALYTICS

Google Analytics is a free web analytics service which provides you with tools for measuring the
success of your website or blogs with respect to marketing, content optimization, or e-commerce.

Google Analytics originated from a web analytics firm called Urchin which was acquired by Google
in late 2005.

With Google Analytics, you can easily make data-driven marketing decisions to grow your
traffic and boost sales and revenue.

Below are a few benefits of using Google Analytics.
It's free: It's a freemium service and offers solutions for websites of all sizes.

It provides easy to understand reports: It gives you a better understanding of what works and what
doesn’t on your site. Even if you’re not an analytics expert, you can easily interpret the data to
improve customer experience on your site and boost revenue.

It's comprehensive: It gives you everything you need to know about your visitors whether you're a
publisher, small business, eCommerce site owner, etc.
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Why Use Google Analytics?

While it's certainly a nice feeling to know you're getting traffic to your website, that isn’t the only
reason to use Google Analytics.

In fact, Google Analytics give you a lot more information than just the number of your visitors.
You can also learn about:

Location: You can identify the geographical location of your site visitors.

Traffic source: You can identify what websites send traffic to your site.

Content: You can find the most popular blog posts and pages of your site.

eCommerce: You can identify the shopping behavior of your customers and get a report on sales
and revenue.

And much more...

When you understand your site visitors, the content they like, and how they find your website, you
can tailor your strategy to grow your traffic even more.

For example, after looking at your Google Analytics data, you might find that there’s a certain day
and time when you get the most visitors on your blog. By publishing a new post at that time, you
can reach more visitors with your content.

When do your users visit?
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Or, you might discover that despite spending hours each week updating your Facebook page, it
doesn’t really send you much traffic at all. Then you can decide to invest your time in a social
media platform that sends you more traffic, saving yourself some time and attracting more visitors.

Overview
Social Value
- 4,088 (543974.79)
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Referral: 1,190
TT— Conversions: 4,088
F—o4(534845) """ Contributed Social
("\ RN SR COnEsone Conversions: 94
70(333.59) =" Last Interaction Social
Los] Interaction SOCi Conversions conversioﬂs: 70
Sockal Network >, 1. YouTube 1025 N 26.13%
Pages 2. Facebook 53 | 4.45%

By basing your website strategy on insights you learn from Google Analytics, 'you can more
effectively grow your traffic and save time in the process.
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Lesson no. 2 — How Google Analytics Works

HOW GOOGLE ANALYTICS WORKS

There are four components that come together and make Google Analytics work:

Collection
Processing
Configuration
Reporting

PN

Collection Reporting
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1. Collection:

Data can be collected from different sources, such as a website, a mobile application or pretty much
any device that has a connection to the internet.

For a website, in order to collect the information, we need to include a Tracking code (JavaScript).
This code should be included on every single page of the website in order for Google Analytics to
capture the information properly. The JavaScript that we get from Google is okay, but don’t forget
that it tracks a limited amount of information. If you are active in a niche field of work, you might want
to take a look at adapting that code in order to track the correct data.

For a mobile application, we need to use a specific software development kit (SDK), depending on
the operating system. In this case, activities will be tracked instead of pageviews. Because we might
not always have an internet connection available, the hits will be stored and sent to afterwards to
Google’s collection centres.
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2. Processing + Configuration:

The processing step is the one that takes the longest to finish. It can take anywhere up to 4 hours
(24 hours in Google’s T&Cs) to turn all the raw data into reports that you are able to interpret and
monitor. This doesn’t happen easily, but the only way you can skip the queue is by paying for Google
Analytics 360.

In Google Analytics, the configuration part comes in and it applies certain filters to the data that is
collected. While some of those filters (new or returning users, linking between pages and time spent
on certain pages) are pre-configured, you also have the possibility to apply some filters of your own
to this process. Remember that you will not be able to change that information once it is stored in

the database.
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3. Reporting:

The final step what the users get to see. By using Google Analytics’ own interface, you have access
to all the processed information and this is the place where you can manage it from. There is also
the possibility of using different applications by creating a custom code in the reporting API.

Here is a short list of benefits that you will gain after using Google Analytics:

a) Visitor Segmentation: New vs Returning users, Geographical location and referral source.

b) Page visits: Finding out which pages are the most visited.

c¢) Locating the website: Finding out how the users got to your website and tracking the keywords
they used.

d) Website optimization
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HOW TO SET UP ANALYTICS ACCOUNT

Once you have a Google account, you can go to Google Analytics and click the Sign into Google
Analytics button. You will then be greeted with the three steps you must take to set up Google

Analytics.

A" (;Ongk’ ADIIVEICS testtubodusiness@gmailcom v

Start analyzing your site's traffic in 3 steps

@) Add tracking code € Leam about your Start using Google Analytics

€D sign up for Google
audience

Analytics

Sign up

Sign up now, it's easy and free!
Still have questions? Help Center

You'll get & tracking code 1o paste
onto your pages so Google In & few hours you'l be able to

All we need is some basic info P
knows when your site is visited. start seeing data about your site,

about what site you'd like 1o
monitor,

After you click the Sign Up button, you will fill out information for your website.
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Google Analytics offers hierarchies to organize your account. You can have up to 100 Google
Analytics accounts under one Google account. You can have up to 50 website properties under one
Google Analytics account. You can have up to 25 views under one website property.

A" Google Analytics

New Account

What would you like to track?

Website Mobile app

Tracking Method

This property works using Universal Analytics. Click Get Tracking ID and implement the Universal Analytics tracking code snippet
to complete your set up.

Setting up your account

Account Name required
Accounts are the top-most leve! of organization and contain one or more tracking 1D0s.

My Naw Account Name

Setting up your property
Website Name required

My New Website

Website URL required

http:// ~ Example: hitp:/'www.mywebsite.com
Industry Category

Select One ~
Reporting Time Zone

United States  ~ (GMT-08:00) Pacific Time ~

Here are a few scenarios.

SCENARIO 1: If you have one website, you only need one Google Analytics account with one
website property.

SCENARIO 2: If you have two websites, such as one for your business and one for your personal
use, you might want to create two accounts, naming one "123Business" and one "Personal". Then
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you will set up your business website under the 123Business account and your personal website
under your Personal account.

SCENARIO 3: If you have several businesses, but less than 50, and each of them has one website,
you might want to put them all under a Business account. Then have a Personal account for your
personal websites.

SCENARIO 4: If you have several businesses and each of them has dozens of websites, for a total
of more than 50 websites, you might want to put each business under its own account, such as
123Business account, 124Business account, and so on.

There are no right or wrong ways to set up your Google Analytics account—it's just a matter of how
you want to organize your sites. You can always rename your accounts or properties down the road.
Note that you can't move a property (website) from one Google Analytics account to another—you
would have to set up a new property under the new account and lose the historical data you collected
from the original property.

z Google Analytics

New Account

What would you like to track?

Website Maobile app

Tracking Method
This property works using Universal Analytics. Click Get Tracking /D and implement the Universai Analytics tracking coede snippet

to complete your set up.

Setting up your account

Account Name required
Accounts are the top-most leve! of organization and contain one or more tracking 1Ds.

Business

Setting up your property
Website Name required

123buisiness.com

Website URL required

http:// -~ 123buisiness.com

industry Category

Business and Industrial Markets

Reporting Time Zone

United States (GMT ~-08:00) Pacific Time ~

For the absolute beginner's guide, we're going to assume you have one website and only need one
view (the default, all data view. The setup would look something like this.

Beneath this, you will have the option to configure where your Google Analytics data can be shared.
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Reporting Time Zone

United States  ~ (GMT-08:00) Pacific Time ~

Data Sharing Settings

Data you collect, process, and store using Google Analytics ("Google Analytics data”) is secure and kept confidential. This data is
used to provide and maintain the Google Analytics service, to perform system critical operations, and in rare exceptions for legal
reasons as described in our privacy policy.

The data sharing options give you more control over sharing your Google Analytics data. Leam more.

v Google products & services RECOMMENOELD
Share Geoogle Analytics data with Google to help improve Google's products and services. If you disable this option, data can
stifl fiow to other Google products expiicitly linked {0 Analytics. Visit the product linking section in each property [o view or
change your seltings.

v/ Benchmarking RECOMMENDED
Contribute anonymous data to an aggregate data set to enable featurés like benchmarking and publication that can Help you
understand data trends. All identifiable information about your website is removed and combined with other anonymous data
before it is shared with others.

v/ Technical support RECOMMENDED
Let Google technical support representatives access your Google Analytics data and account when necessary to provide
service and find solutions to technical issues.

v Account specialists RECCMMENDED
Give Google marketing specialists and your Google sales specialists access to your Google Analytics data and account so
they can find ways to improve your configuration and anatysis, and share optimization tips with you. If you don't have
dedicated sales specialists, give this access to autherized Google representatives.

Learn how Goegle Analytics safeguards your data.

You are using 0 out of 100 accounts. .

Get Tracking ID Cancel
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Lesson no. 4 — Install Tracking Code

Install your tracking code

Once you are finished, you will click the Get Tracking ID button. You will get a popup of the Google
Analytics terms and conditions, which you have to agree to. Then you will get your Google Analytics
code.

testtubebusinossiigmail. com

z Google Anatyics Home  Reporting Customization  Admin 123 isiness. com - MU Z5bisinas.., ¥ ol
A% Web Sito Oata

Adminstration

Business / 123buisiness.com -
> S ANALYTICS EDUCATION
- 123buisiness.com Find your <l X
© Tracking Info basic tracking
E] Property Setlings code, and additional data-colle:
settings.

ats lan ]
aas User Management The following settings are available only

: Universal Analytics.
S Tracking info
Click Tracking Code to find the basic code
Tracking Code for a website of 10 P SDK:
Oata Colection app (websites & apps).
e Click Session Settings to configure the e
Session SeMtings son and of a g 65 & ap;
Organic Search Sourcos
Reforeal Exchusion List
Search Term Exciusion List Tracking 1D
PRODUCY LINKING
B AdWords Linking Website tracking
This is the Universal Analylics tracking code for this property. To get all the benefits of Universal Analytics for
B AdSense Linking this property, copy and paste this code into every webpage you want to track.
B AnProdicts This is your tracking code. Copy and paste it into the code of every page you want to
track.
“<Scnpt>
(function(i.s,0.g.r.a m{{'GoogleAnalyticsObject J=r {[r}=i[r]|function{}
%’ Remarketing (ifr).a=ilrl. Gl push(arguments)).ifrl 1= 1" new Date();a=s.croateElement(c),
m=s.getElements8yTagName(o){C);a.async=1;a.5rc5g:m.p cde. insartBelk m)

Dd Cusiom Definitions I window,document. script’,liwaw.google-analytics comvanalytics js'.'ga’).

ga('create’, ‘UA-B4248213-1", ‘auto’);
Dd Data Import ga('send’, ‘pageview’);

</script>
&) Social Settings

This must be installed on every page on your website. The installation will depend on what type of
website you have. For example, | have a WordPress website on my own domain using the Genesis
Framework. This framework has a specific area to add header and footer scripts to my website.
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WordPress Website

Alternatively, if you have a WordPress on your own domain, you can use the Google Analytics by
Yoast plugin to install your code easily no matter what theme or framework you are using.

® Genesis Header and Footer Scripts =

Theme Settings Enter scripts or code you would like output to wp_head() :

<seript>
(function(i,s,0.g.r.am)i['GoogleAnaiyticsObject’}=r,i[r]=i[r}] | function(}{
(ilr}.g=ilr).q] | 0).push(arguments)}ifrl.l=1*new Date();a=s.createtlement(o),
m=s.getElementsByTagName(o)[0];a.async=1;a.src=g:m.parentNode.insertBefore(a,m)
Nwindow,document,’script’,//www.google-analytics.com/analytics.js', 'ga’);

gal'create’, 'UA-64248213-1', 'auto’);

W Appearance
</script>
b Plugins 2 4
Users The wp_head() hook executes immediately before the closing </head> tag in the document source.
Tools
Enter scripts or code you would like cutput to  wp_footer() :
i3 Settings
<script type="text/javascript'>
) SEO (function() {
var po = document.createElement('script’); po.type = 'text/javascript’; pe.async = true;
\ RSS Aggregator po.src = 'nttpsi//apis.google.com/js/plusone.js’;
var s = document.getElementsByTagName{'script)[0); s.parentNode.insertBefore{po, s);
Rich Snippets 343
</script>

¥ BWS Plugins

CommentLuv The wp_footer() hook executes immediately before the closing </body> togin the document source,

i+ Digg Digg
SumoMe Save Settings Reset Settings
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HTML Website

If you have a website built with HTML files, you will add the tracking code before the </head> tag on
each of your pages. You can do this by using a text editor program (such as TextEdit for Mac or
Notepad for Windows) and then uploading the file to your web host using an FTP program (such
as Filezilla).

T' ¢ File Path v : ~/Downloads/4hire_vcard_tempfate /htmijlight styles/pink/index.htm]
< > @ indexhtml 3 JAVASCRIPT 3

a

:html

1 <!DOCTYPE html PUBLIC "~-//W3C//0TD XHTML 1.2 Transitional//EN"

2 "HUtp: //vwww. W3, 0rg/ TR/ xhtall/0TD/ xhtall-transitional. dtd">

3|V <html xmlns="http://www.w3.0rq/1999/xhtal">

4'¥ <head>

5 <title>4HIRE -~ html vCard Template</title>

6 <meta http-egquiv="Content-Type" content="text/html; charset=UTF-8" />

7

8 <!--imports the main ¢ss file——>

9 <tink rel="stylesheet" href="css/style.css" type="text/css" media="screen" />
16 | <!-—imports prettyPhoto css file-—>

11 <tink rel="stylesheet" type="text/css" href="csSs/prettyPhoto.css" media="screen" />
12

13 <l--imports jquery-->

14 <script type=“text/javascript" src="js/jguery-1.5.2.min,js"></script>

15 <f--imports prettyPhoto plugin-->
16 escript type="text/javascript" src="js/iquery.prettyPhoto. js"></script>

17 <!~-imports jgquery form plugin-->
18 <script types"text/javascript" sre="js/jquery.form. js"></script>
19 <t--imports iquery cycle plugin - used for navigation-->

29 <script type="text/javascript" src="js/jquery.cycle.all,js"»</script>

21 <l--imports twitter feed plugin plugin-->

22 <script sre="js/jquery. tweet.js" typex"text/javascript'></script>

23 <!-—imports custom javascript code-—>

24 <script type="text/javascript” src="js/custom. js"»</script>

25 <!=-imports qTip plugin-->

26 <script type="téxt/javascript" src="js/iquery.qtip-1.0.0-rc3.min. js"></script>

27

28 <f=-~ internet explorer fixes -—>

29 <l-~[if IE 7)><link href="css/ie7.css" rel="stylesheet" type="text/css" media="screen" /»><!lendif]-—>

30 <t——[if IE 9)><link href="css/ie9.cs5" rel="stylesheet" type="text/css" media="screen" /»><![endif]-——>

31 <t--[if 1t IE 9)><link href="css/ie_all.css" rel="stylesheet" type="text/css" media="screen” /><![endif]-~>
32

33\ Y <script>
34 v (function(i,s,0,q,r,3,m){i{ GoogleanalyticsObject' I=r;ilr}=1i{r]||function(){

35 {(ilr).q=10r].q}|[]).pushlarguments)}, ilr]. =1xnew Date();a=s.createElement{o),
36 m=s5.getElementsByTagName(o) [@) ;a.async=1;a.src=g;m.parentNode. insertBefore(a,m)
37 - ¥) (window,document, *script’ '/ /wwa. google-analytics.com/analytics.3s', 'ga’);

38

39 gal'create’, 'UA-64248213-1', 'auto’);

48 ga('send', 'pageview’);

41

42 |~ </script>

43

44 = </head>
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E-commerce Website

If you have a Shopify e-commerce store, you will go to your Online Store settings and paste in your
tracking code where specified.

® Settings / Online Store m

Store details Homepage title 0 of /0 characters used

Edit your slore

information. The store

rame shows up on your Homepage meta description 0 of 160 characters used
storefront, whife the title

and mets descrpbion

bedn defing how your

Checkout

Shipping

Taxes stora shows up on search

CAENES e
Notiicati

Google Analytics Google Analytics account (how do | 201 ths up?)

Coogle Analytics enables <SCripl>

you to track the visitors {functiondl,s,0,9.7.a.m{i{' GoegleAnaiytiosObject J=r:ifrl=i{r)lifunction({

to your: stors, and {i[r).q=Hr] qlil)_pushiarguments)),iir] I=1"new Date(;a=s createElement(o),

generates reports that

me=s.getElomentsBy TagName(o)
{OF:a.async=1,a s7c=g;m.parentNode. insertBeforeda,m)
Pwindow. document," scrpt’, wew. google-analylics com/anaivtics.is’, 'ga’y

will halp you with your

marketing. Learn more

about Google Angiytics.
ga{'create’, "UA-64248213-1', "auto’),
gai'send’, ‘pageview s

cfsenpt>
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Lesson no. 5 — Setup Goals

Set up goals

After you install your tracking code on your website, you will want to configure a small (but very
useful) setting in your website's profile on Google Analytics. This is your Goals setting. You can find
it by clicking on the Admin link at the top of your Google Analytics and then clicking on Goals under
your website's View column.

'- teatfubebiusinessiiamall com

ad llih'IHEL' ArTahy Home Repaorting Customization Admin 123buisinoss.com - tpiH 23buisings. ., ¥
Al Wab Sibo Datn
Administmalion
Business
ACCOUNT PROPERTY
Business b . 123buisiness.com * - All Web Site Data *
. Account Seltings D Property Seftings i Yiow Settings
e User Managemant aae  Usar Managemen e  Liser Managemen
Y Al Fillers J%  Tracking Infa F Goals

Goals will tell Google Analytics when something important has happened on your website. For
example, if you have a website where you generate leads through a contact form, you will want to
find (or create) a thank you page that visitors end upon once they have submitted their contact
information. Or, if you have a website where you sell products, you will want to find (or create) a final
thank you or confirmation page for visitors to land upon once they have completed a purchase.

That URL will likely look something like this.

http://123business.com/thank-you

http://123business.com/thank-you/

http://123business.com/thank-you.html

In Google Analytics, you will click on the New Goal button.
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25 testtubebusinossfigmall.com
"“..m\gl\" ARGYTICS Home  Reporting  Cusfomnization  Admin 123buisiness com - htp 11 23busines.. v KR
All Web S#e Data
—

Administration » View Goals

Business / 123buisiness.com / All Web Site Data «

VIEW
Import from Gallery Search
o aveswon -
Past? day

B View Settings convorsions

There i a for this view.
'." User Management @@ is 1O data for this view.

F Goals

20 geals left

You will choose the Custom option (unless one of the other options are more applicable to your
website) and click the Next Step button.

W, testtubebusinessgigmail.com
a4 Google Anaiytics Home  Reporting.  Customization  Admin 123bulsinoss com - tpi! 12 S0uisloes... ¥
Al Web Sito Oata

Administration » View Goals + New Goal
Business / 123buisiness.com / All Web Site Data -«
“ All Web Site Data v ° Goal ssiup
() Tempiate

Select atemplate to start with a pre-filled configuration
B View Settings

REVENUE
; Reservations  Signed up for o toor, rértal of restreation
e Usar Management Make 3 payment Completed ontng payment
L Make an appointment  Scheduied a vist 'or meeting
() Become @ partner Regquestod or submitted pariner, $800%0, of dealor Hformation
F Goals
ACQUISITION

, A G A (. Create an a0CCunt  Succisalul £ign up. accoun?, or view croated
Content rouping
A

INQUIRY
View MOre  Viewss proguct of $avice detals
Y Fiters Contact us  Viewod phone nisnber, dmections, chat o omail

Gel estimate Roquosied price o ¥ne esimato
). See avalable Chacked nventory or schedilo

{=+| Channel Setiings
=, ) Find 3 location  Viewnd tacation or dealor informaton

W Ecommerce Settings ENGAGEMENT
Media play  Pisyod intemcive media; Bke 8 video, sESoshow, of product doma
o

PERSONAL TOOLS & ASSETS G Custom
Z| Segments

=

%] Annotations iz

2 o &) Goal description
thi  Attribation Models 0 Goal details

You will name your goal something you will remember, select Destination, and then click the Next
Step button.
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"‘ Google Aralytics

Administration » View Goals » Now Goal

Reporting Customization Admin

Business / 123buisiness.com / All Web Site Data

VIEW

Lol All Web Site Data *

B View Settings

amn  User Management
F Goals

A Content Grouping
Y Fiters

"_'-‘-'f Channel Settings

W Ecommerce Settings
PERSONAL TOOLS & ASSETS

Z|z Segments

& Goalsetup e

Custom

© Goal description

Name

Lead Form Submissions

Goal slot 1D
Goal 1D 1/ Goal Set1  ~

Type

() Destination ax; thanks hmi
_ Duration ex: 5 minutes or meee

.. Pages/Screens per session ex: 3 pages
JEvent ex: played a video

e

€) Goal details

tosttubebusines sfigmail.com
123buisiness com - Pitp i 123buisines,., ¥
All Web Site Data

<

You will enter your thank you or confirmation page's URL after the .com -of your website in the
Destination field and change the drop-down to "Begins with".
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tosttubobusiness@gmail.com

x (.-\K);‘-:lk’ ANalytics Home Reporting Cuslomization Admin 1220ulsiness com - help ¥ 123buisines... ¥ o
: All Waob San Data

Admirgstration » View Goals + New Goal

Business / 123buisiness.com / All Web Site Data -

VIEW

& Goalsetup em

Custom

- All Web Site Data v

B View Setings & Goal description a1

Name: Lead Form Submissions

2as  User Management Goat! type: Destination

M Gosis © Goal details

Destination

A Content Grouping )

Beginswith v  Mhank-you! Case sensitive
Y Filton For exampie, use My Scroen 1o 80 app and Ahanxyou Mmd nsiead of wwa exampie.com/hanxyou. imd foe 8 web pago

NS

Value OPTIONAL

|7 Channel Settings
' off Assign a monelscy value 10 the conversion
VR

W Ecommerce Settings
Funnel OPTIONAL

o

PERSONAL TOOLS & ASSETS !
Spectly a path you expect a¥ic 1o take fowerds the destinalon, Use it 10'analyze the entrance ond exit points that
mpacy your Goal

Z|E Segments

(%]  Annotations Veridy this Goal - See how often this Goal would have convecied based on your 43t from the past 7 days
- . £

thi Attibution Models m Cancol

You will then toggle the value and enter a specific dollar value for that conversion (if applicable) and
click Create Goal to complete the setup.

If you have other similar goals / conversions you would like to track on your website, you can follow
these steps again. You can create up to 20 goals on your website. Be sure that the ones you create
are highly important to your business. These goals (for most businesses) include lead form
submissions, email list sign ups, and purchase completions. Depending on your website and its
purpose, your goals may vary.

Note that this is the simplest of all conversion tracking in Google Analytics. You can review the
documentation in Google Analytics support to learn more about setting up goal tracking.
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Lesson no. 6 — Setup Site Search

Set up site search

Another thing you can set up really quickly that will give you valuable data down the road is Site
Search. This is for any website with a search box on it, like the search box at the top of the Moz
Blog.

mz Products Pricing Blog About 0 [Meesnkcamscs **  Loghn

Hlogs Mtz Bling YeuiMoz Raeuf's o Deev Rieg @

First, run a search on your website. Then keep the tab open. You will need the URL momentarily.

e (" | .'_,Eups-.",-'rnuz.:{:-m.-'p.xgaf..-'&rmrrh_rr-,uhs'?q-:.rf'-f:rn.ll Bai o =W0O ﬁfj & & 3] 7
mz Produnts P Bimg Aot 0 [[ueemsGomsd 5% Login

Filter Your Search Search P{E‘SU]I g

‘:hhm : -

Azt 2 BT reauita 11 08 sacandy)

Al of Moz
Praaict Help

Moz Q&8 Fowum
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Go to your Google Analytics Admin menu again, and in the View column, click on View Settings.
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Scroll down until you see Site Settings and toggle it to On.
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Look back at your URL for your search results. Enter the query parameter (usually s or q) and click
Save. On Moz, for example, the query parameter is q.
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This will allow Google Analytics to track any searches made on your website so you can learn more
about what your visitors are looking for on specific pages.
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Add additional accounts and properties

"‘G«'xvglc Home Reporting Customization  Admin
Administration
Business
ACCOUN PROPERTY
Business v - 123bulsiness.com
Keare
Property Settings
Business 4248213
o User Management
Create new account Using 1 out of 100
Y AlFiters J4S  Tracking Info

Lesson no. 7 — Add Additional Accounts

If you want to add a new Google Analytics account, you can do so by going to your Admin menu,
clicking on the drop-down under the Account column, and clicking the Create New Account link.

tosttubebusinessEgmall.com
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Al Web Sio Data
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VITNY
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B View Settings

s User Management
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Likewise, if you want to add a new website under your Google Analytics account, you can do so by
going to your Admin menu, clicking on the drop-down under the Property column, and clicking the
Create New Property link.

W, tostubetosinensfgmail. com
d l,u'ifll.h{'l..‘ Aralia Hame Raporing Customization Admin 12 uisinoss com - hilp:l {23boisings, . ¥
; Al Wi Site Data
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Busingss ¥ - 123buisingss.com ¥ - All Web Site Data *
saarch
t Account Settings B View Settings
T IDUIEINDRS COM UA-BA2482131
2+ Lser Managemant 22+ |Jser Managamant
- Creato new propety Lising 1 ot of 50 -

Y AlFiters IS Tracking Info  Goals

Then you will continue through all of the above-mentioned steps.

Once you've installed Google Analytics on your website(s), set up your goals, and set up site
search(es), you should wait about 24 hours for it to start getting data. Then you will be able to start
viewing your data.
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Lesson no. 8 — View Google Analytics Data

View Google Analytics data

Once you start getting in Google Analytics data, you can start learning about your

website traffic.

Each time you log in to Google Analytics, you will be taken to your Audience Overview report.
Alternatively, if you have more than one website, you will be taken to your list of websites to choose

from, and then taken to the Audience Overview report for that website.

This is the first of over 50 reports that are available to you in Google Analytics. You can also access

these reports by clicking on the Reporting link at the top.
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Report Features

Most of the standard reports within Google Analytics will look similar to this. At the top right, you can
click on the drop-down arrow next to your website to switch to different websites within all of your
Google Analytics accounts. Or you can click the Home link at the top.
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In the report at the top right, you can click on the dates to change the date range of the data you are
viewing. You can also check the Compare box to compare your data from one date range (such as
this month) to a previous date range (such as last month) to view your data.
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You can hover over a variety of areas on your Google Analytics reports to get more information. For
example, in the Audience Overview, hovering over the line on the graph will give you the number of
sessions for a particular day. Hovering over the metrics beneath the graph will tell you what each

one means.
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Beneath the main metrics, you will see reports that you can switch through to see the top ten
languages, countries, cities, browsers, operating systems, services providers, and screen
resolutions of your visitors.
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You can click the full report link on each to see the full reports. Or you can click on any of the top ten
links to see more details. For example, clicking on the United States in Countries will take you to the
full Location report, focused in on visitors from states within the US.
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In this view, you can hover over each state to see the number of visitors from that state. You can
scroll down to the table and hover over each column name to learn more about each metric.

Call us at - 011-4004 0815

www.dotnetinstitute.co.in




Google Analytics

1. Cosformia

2 New Yok

4 Flosda
& Vinginia
6. (rotset)

7. INndis

9. Gedrga

3,714

b of ’rlr

628(10.91%)
232 (7a0%)
283 (ea1%)
222 (390%)
190 (s2%)
150 (4.04%)
3 Dasy)
127 [3A2%)
119 {3.20%)

108 (29t%)

87.75%
SO (A T1%)

&52a%

S350%

3,259
o Yo
303
{10,759)

539(16 5%

265 (7 52%)

137 (4 20%)
128 253%)
107 .3 29%!)
109 [334%)

55 (1 95%)

73,15%

1.42

Avg for New
158 002%) | of

125

1.5

138

139

145

114

59

Avp. Session
Duration

00:00:54
Avg Sor Vi

0115 (-2B.02%)

000046
000040
000050
000016
000018
0001:38
D118
00123
0000232

oo0s0?

Comversions  Goal ©:Saes ~

Sates (Goai ¢
Convarsion Rate} Sakes (Goai1  Salea(Goaty
Camriatinne) Walol a0
The monetasy viiue of convinicas 16 the
0.89% o
Avg for View. 5.249
(I342%

WA W) ‘

G 6% 615 18%) SSO0[1515%)

1.03% 3 @oan) | $300 (R0F%)
|

0% I ooy | $300 (0 oaw)
|
0 90% 2 (600%)  -S200 (606%) ‘
0.00% 0 000%)  $SO00 (200%) ‘
2.00% J (009 SI00 (poe%) ‘
146% 2.(508%) | 'S200 H08%) ‘
|
0.78% F 0% | $100 Q0w ‘
0.00% 0000k | $0.00 oow) |

278% 3000%) K00 (voIw)

You can also click on the name of each state to see visitors from cmes W|th|n the state. Effectlvely,
any time you see a clickable link or a ? next to something, you can click on it or hover over it to learn
more. The deeper you dive into your analytlcs, the more interesting information you will find.
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Types of Google Analytics reports

Speaking of reports, here is quick summary of what you will find in each of the standard Google
Analytics reporting sections, accessible in the left sidebar.

“" Google Analytics

Find reports & more

ima Audience

Overview

Active Users BETA
Cohort Analysis BETA
» Demographics

* Interests

» Geo

» Behavior

» Technology

» Mobile

» Custom

» Benchmarking

Users Flow

=2, Acquisition
Overview
» All Traffic
» AdWords

» Search Engine
Optimization

» Social

» Campaigns

= Behavior

Overview
Behavior Flow
» Site Content
» Site Speed
» Site Search
» Events

» AdSense
Experiments

In-Page Analytics

F Conversions

» Goals
» Ecommerce

» Multi-Channel Funnels
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Everything in (parenthesis) is a specific report or set of reports within
the following sections that you can refer to.

Audience reports

These reports tell you everything you want to know about your
visitors. In them, you will find detailed reports for your visitors' age
and gender (Demographics), what their general interests are
(Interests), where they come from (Geo > Location) and what
language they speak (Geo > Language), how often they visit your
website (Behavior), and the technology they use to view your
website (Technology and Mobile).

Acquisition reports

These reports will tell you everything you want to know about what
drove visitors to your website (All Traffic). You will see your traffic
broken down by main categories (All Traffic > Channels) and
specific sources (All Traffic > Source/Medium).

You can learn everything about traffic from social networks (Social).
You can also connect Google Analytics to AdWords to learn more
about PPC campaigns and to Google Webmaster Tools / Search
Console to learn more about search traffic (Search Engine
Optimization)

Behavior reports

These reports will tell you everything you want to know about your
content. Particularly, the top pages on your website (Site Content >
All Pages), the top entry pages on your website (Site Content >
Landing Pages), and the top exit pages on your website (Site
Content > Exit Pages).
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If you set up Site Search, you will be able to see what terms are searched for (Site Search > Search
Terms) and the pages they are searched upon (Site Search > Pages).

You can also learn how fast your website loads (Site Speed) as well as find specific suggestions
from Google on how to make your website faster (Site Speed > Speed Suggestions).

Conversions

If you set up Goals within your Google Analytics, you can see how many conversions your website
has received (Goals > Overview) and what URLs they happened upon (Goals > Goal URLS). You
can also see the path that visitors took to complete the conversion (Goals > Reverse Goal Path).

Speaking of goals and conversions, most of the tables within Google Analytics standard reports will
tie specific data to your conversions. For example, you can see the number of conversions made by
visitors from California in the Audience > Geo > Location report. You can see the number of
conversions made by visitors from Facebook in the Acquisitions > All Traffic > Source/Medium report.
You can see the number of conversions made by visitors who landed on specific pages in the
Behavior > Site Content > Landing Pages report.
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If you have multiple goals, you can use the dropdown at the top of that section of data to switch to
the goal you want to view or all of your goals if you prefer.

Shortcuts and emails

While you won't need every report within Google Analytics, you should explore them all to see what
they have to offer. When you find some that you want to visit again and again, use the Shortcut link
at the top of the report to add them to the Shortcuts in your left sidebar for faster access.
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Or, use the email button to have them emailed to you (or others on your team) on a regular basis.
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If you choose to send emails to someone outside of your organization, be sure to regularly check
your emails by going to your Admin menu and clicking on the Scheduled Emails box under the View
column to ensure only people working with your company are getting your data.
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UNDERSTANDING BOUNCE RATE

Bounce is a visitor who only sees one page before leaving your page. Bounces are thought to
indicate a bad visitors but it's not always the case. For example if a visitor types “leadfeeder pricing”
to Google, ends up to our pricing page, finds the information and leaves, it's a bounce but it can still
be a quality visit.

Bounce is defined as a Session that only has one Interaction. You can decrease the amount of
Bounces by adding Events that cause Interactions. For example you can send an Event when user
scrolls the page and that way remove visitors who scroll your page from Bounce rate

DIFFERENCE BETWEEN EXIT RATE AND BOUNCE RATE
Let’s start with the definitions:

Bounce Rate: the percentage of single-engagement sessions
Exit Rate: the percentage of exits on a page

In more human words, bounce rate is determined by calculating the number of bounces over the
total number of pageviews to a page. A bounce occurs whenever a user enters the page and
subsequently exits without visiting another page on the website or interacting with any of the
elements on the page (e.g. commenting).

Exit rate, on the other hand, looks at the number of people who exit your website after landing on a
page and compares it to the total number of views the page received.
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Bounce Rate Exit Rate

Tv , Tem
- R Fi—I &

Rb —

Re = Bounce Rate Re = Exit Rate
Tv = Total one-page visits Texits = Total exits from page
Te = Total entrance visits Tvews = Total visits to page

Unfortunately, Google’s definitions of these metrics make it very easy to confuse the two since they
sound so similar. After all, the basic goal of these metrics is the same: calculate the percentage of
people who leave a page after opening it. There is one significant difference.

Exit rate is the percentage of visits that were the last in the session-whereas bounce rate is the
percentage of visits that were the only one of the session.

This means, bounces are only recorded if a user exits directly from the page they entered while exit
rates are recorded regardless of a user’s prior activity on your website. Therefore, all bounces are
exits but not all exits are bounces.

To clarify the difference, we can consider a simple website with four pages: Home Page, Product
Page, Confirmation Page, and Contact Us Page. We can imagine five different sessions to this
website over the course of a week.

Monday: New Visitor > Home Page > EXIT

Tuesday: New Visitor > Home Page > Product Page > Confirmation Page > EXIT
Wednesday: New Visitor > Home Page > Product Page > EXIT

Thursday: New Visitor > Contact Us Page > EXIT

Friday: New Visitor > Confirmation Page > Contact Us Page > EXIT

Out of the above five sessions, there were only two bounces.
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Even though exits occurred on all five days, bounces occurred only on Monday and Thursday
because those were the only two days where the visitor exited as soon as they entered the site. On
every other day, the visitor visited at least two pages before exiting.

Bounce Rates & Exit Rates

Scenario |. Counts as both a bounce
and an exit since the user exited the
first page they landed on when
entering website.

Q [ 3 ) EXIT

Scenario Il, Counts as an exif for Page2 since the user leff the site after
landing on Page2. However, does not count as a bounce since it was nof
an exit from a single-page session (the user was led to Page?2 from other
pages on the website).

For these five sessions, the following Google Analytics report would be produced.
HOME PAGE: 3 entrances | 3 page views | 33% bounce rate | 33% exit rate
PRODUCT PAGE: 0 entrances | 2 page views | 0% bounce rate | 50% exit rate
CONFIRMATION PAGE: 1 entrance | 2 page views | 0% bounce rate | 50% exit rate
CONTACT US PAGE: 1 entrance | 2 page views | 100% bounce rate | 100% exit rate

Therefore, a high exit rate doesn’t necessarily equate to a high bounce rate since users might have
landed on the page from somewhere else on the site. Similarly, a low bounce rate does not mean a
low exit rate since bounce rate doesn’t account for most exits, only those that occur on the first page
the user lands on.

Always remember that exits can be more than one-page visits while bounces are always one-page
Visits.
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Lesson no. 12 — How to Setup Funnels in Goals

HOW TO SETUP FUNNELS IN GOALS

Goal funnels (or conversion funnels) are simply a sequence of action steps that your leads must go
through in order to “convert” (e.g. buy one of your products).

For example, for a typical B2B company, a website visitor may first discover a couple of blog posts
by the company, then click on a product page link, fill out a contact form, schedule a call with a sales
representative, and then become a customer.

On Google Analytics, each step of a goal funnel represents a step on your website that must be
completed to achieve a Google Analytics Goal. Each step must be a web page with its own URL.

Setting Up Goal Funnels on Google Analytics
Set Up the Goal

To set up a goal funnel, you must first set up a Google Analytics goal. As we explained in last week’s
post, navigate to Admin >> Views >> Goals >> New Goal.

humanlytica waw -

i All Web Site Data - . ‘
Q\ Administration View Qosln

Humanlytics / humanlytics / All Web Site Data -
L
1] + NEW S0AL Import from Gallery
LE - All Web Site Data

Past 7 day

(9 Boal s oM Goil Type Resonling

B v 1 i urik
- Contact Farm Goal D 1 / Goal B I
= 2 Uner Managemit Campletion Set1 Degtinatici L j e
> = coas

ah

= F
s

Y A

[ Ck tings
Q

W Ecommence Sstings

Dd Calcislated Metrics s

Name the goal something you’ll remember. Since we want to measure the number of purchase
confirmations, we’ll call it “Purchase Confirmation.” You can only use the Goal Funnels feature with
destination goals, so we’ll select “Destination” as our goal type.
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Enter the URLs of Each Step of the Funnel

humanhtics
Ml Al web site Data ~

- All Web Site Data
B View Settings
-
+
28 User Management
F Goals
e
-
A Content Grouping
Y Filters
‘;—I Channel Settings
W Ecommerce Settings
Dd Calculated Metrics e
Q PERSONAL TOOLS & ASSETS
o Z|z segments

> L

e Goal setup  ra

Template: Make a payment
’ Goal description
Name

[ Payment Confirmation

Goal slot 1D
GoalId 2 / Goal Set 1 ~

Type
@ Destination ex: tharks hml
Duration  ex & minutes or more
Pages/Screens per session e 3pages

Event ex played o video

Measure
[

° Goal details  ran

Cancel

Once you get to this point, toggle the Funnel switch to “On” to set up the pages of the funnel. Each
step represents a web page that your website visitors must pass through to reach your Goal (e.qg. in
this case, completing a product purchase).

In this example, we’ll need to include a unique part of the URL for each page the user has to view in
order-to check out and make a purchase. We can name each step-in our funnel and add the unique

part of the URL.

For Shopify websites: Shopify has implemented its own Analytics code so the URL for the funnel
page may be different than your actual web page URL. You can go into All Pages report (Behavior
>> Site Content >> All Pages) to see what URL Shopify assigned to each of the pages.
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humanlytcs
i All Web Site Data ~
Q n View Settings
“ s User Managemint
=, F Goals
® ,‘ Content Grouping
:. ? Filters
- ':',': Channel Settings
g ! Ecommerce Settings
e Dd Caleulated Metrics s21a
PERSOMAL TOOLS & ASSETS
E]:‘T Segments
Q Annotations
o il Atribution Models
?

(=] Custom Channel Groupings

Q Goal description

Mame: Payment Confirmation
Goal type: Destination

© coal details
Destination
Regular expression = {ConfirmOrder Case sensitive
For example, uze My Sereen for an app and /thankpowhtmi Instead of www example.comy/thankyou.hrmlfor & web page.
Value cptionz|

| J OFF Azsign a monstary value to the conversion,

Funnel optiznal

\ige an app screen name string or a web page URL Tor each step, For example, uae My Soreen for an app and thariyow, il
Instead of www example camythankyow. i for a web page.

Step  Mame Sersen/Page Required?

@  Checkout /CheckoutCart Ex |

@  shipping Address JShippinglnfa

9 Billing Info /BillingInfo

[4] Fayrﬁénl Infor /Pa ymeﬁtMeihod

©  Verify Order {VerifyOrder

+ Add ancther Step

If a potential customer must complete a certain step in the funnel to complete the goal in our funnel
visualization report, toggle the “Required” switch to “Yes.” In our example, we only want to track
website users who began the funnel on the first “Checkout” (/CheckoutCart) page, so we’ll make that

first step required.

Note: This “Required” switch will only affect the numbers on the funnel visualization report, not the
Goal completion metrics in your Conversions report.

Finally, click on “verify goals” to make sure your Goals are tracking the correct data properly.

Warning: when a goal is verified, it only means that your Goals are working; it doesn’t necessarily
mean tracking on each page of the funnel is working properly. To confirm each step of your funnel
is working, you need to wait about a week for enough data to be collected. Then check the funnel
visualization report to do a sanity check.

Congratulations, you’ve created your first goal funnel!
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IMPORTANCE OF FUNNELS

Goal funnels are especially valuable for ecommerce businesses (i.e. think Shopify websites) with a
particular series of steps required to make a purchase. But goal funnels aren’t just useful for
ecommerce companies. All sorts of businesses can use goals and funnels to track micro conversions
(actions that move leads closer to a purchase) such as submitting a contact form or visiting certain

pages that indicate interest.

For example, let’s say you have an ecommerce company that sells T-shirts. The checkout funnel

might look something like this:

Product Gallery—Product Page—Add to Cart—Proceed to Checkout—Shipping Information—

Billing Information—Review—Confirmation Page.

Google Women's Vintage Hero
Tee Lavender

£48.00 5049

This Google t-shirt is soft, comfortable,
and lets you show your Goagle affinity
with a classic style. 50/50 cotton-
polyester blend,

Choose Size

Add to Cart
dd o G Google Men's Vintage Tank

Google Women's Vintage Hero Tee
Black

$20:99 $14.89
1809 $5.70
View

Product

YouTube Men's Vintage Tank

$26:99 $10.50

One of the most compelling reasons for tracking a goal funnel using Google Analytics is the ability
to quickly identify “problem pages,” i.e. exit pages where potential customers drop off or abandon

their cart.
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= Gor ,gle Search w

©fficial merchandise store

Apparel ~ Bags ~ Drinkware ~ Electranics - Acoessories ~ Office -~ Shop by Beand « Nest ~ Sale

Your Car

Google Women's Vintage Hero Tee Quantity
Lavender
1 $18:99 $9.49* ]
SM
* - Clearance Sale Discount
Update Avplied
Google Men's Long & Lean Tee Grey Quantity
SM 1 $19-99 $9.99* a
Update * - Clearance Sale Discount

Applied

The problem may be technical (e.g. there is an error on one of the pages in the payment process)
or design-related (e.g. there are too many pop-ups with promotional offers), but either way, you can’t
fix these problems unless you use a tool to track how your funnels are performing.

E FpaEre Bag Driniware Eolr =" Offce = Shop by Brand = MNeal - Sale . f
Billing & Shipping Information
Billing Address
Firut Name
Patrick =} Middle Initial Last Name
Address 1 Address 2
City Choose Country
Select... Zip / Postal Code
Company Name Phone

Emall

This is where the Google Analytics Funnel Visualization report comes in. In one glance, you can see
user behavior for each step of the funnel. The funnel can help you see visually how many users
make it to the next step toward the conversion goal, and how many drop off. If you see a big group
of users dropping off on a specific page, you should drill down to see what is driving the high exit
rate for that step of the funnel.
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